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Announcing EMCAPP, A New EDI for Stream- 
lining the Media Credit Application Process 

  
 Developed by MFM-BCCA, EMCAPP Allows advertisers to complete  

one credit application that is shared by all participating media organizations   
 

NORTHFIELD, IL, June 20, 2013 – A new electronic data initiative (EDI) called “EMCAPP,” the 

Electronic Media Credit Application, has been developed by BCCA, the media industry’s credit 

association.   

Using EMCAPP, an advertiser or agency interested in making an ad buy across several media outlets 

can fill out one credit application for the buy rather than completing an application for each media 

company. That same advertiser or agency can also update its credit application by logging into the 

secure EMCAPP website. A single agency application can be tied to multiple advertiser applications, 

streamlining the agency’s credit application process. Because management of the service is paid for by 

participating media companies, there is no charge for an advertiser or agency to use EMCAPP.   

When an advertising agency or buying group is involved in the media purchase, EMCAPP can give 

media providers online access to a complete credit package for their review: credit applications from the 

advertiser and the agency as well as an agency of record letter (AOR) when available. Advertisers may 

upload their own AOR or use a downloadable template available on the EMCAPP website.  

In addition to saving paperwork, EMCAPP saves the time required for approving a credit 

application. Because its credit terms are consistent with policies recommended by AAAA, BCCA, MFM 

– the Media Financial Management Association, and other industry organizations, EMCAPP removes 

the time needed for negotiating the terms of an individual credit agreement. In situations where the 



EMCAPP, continued 

advertiser or agency want to add additional or unique credit terms, these can be handled outside the 

EMCAPP platform. 

 “What began as a challenge from our CFO peers in the ad community to create a single solution for 

media credit applications has become a reality, thanks to the financial commitment of MFM’s Board of 

Directors, the tireless efforts of the EMCAPP steering committee and the EDI’s champion from the start, 

Katz Media Group’s Michael Denson,” said Mary M. Collins, President & CEO of MFM and BCCA.  

“We also want to thank our colleagues at the 4A’s for their guidance and the many other organizations, 

including TVB, RAB, NAB, and CAB, who have all responded enthusiastically to EMCAPP’s role as an 

industry-wide solution.” 

 Participating media businesses can move seamlessly from the EMCAPP Web site to the BCCA 

Credit Reporting System. BCCA’s database has more than 40,000 Custom Credit Reports on local and 

national advertisers, agencies and buying groups. These reports are developed by BCCA’s team of 

experienced credit investigators; they provide the latest information on a particular advertiser or agency, 

including payment history for recent media purchases. BCCA also offers Commercial Credit Reports 

which include data from Experian; D&B (Dunn & Bradstreet) enhanced analytics; public information 

from Edgar online; collection experiences from commercial credit agencies; public record data including 

liens, judgments and bankruptcy filings; credit score; quarterly and 6-month DBT trends; and trade 

payment experience. 

As part of launching EMCAPP to the media industry, BCCA is making it available at no charge 

to its members through April of 2014. After that, members will be able to purchase either an annual 

subscription or participate in a “pay-as-you-go” plan.  

More information on EMCAPP may be found on its dedicated Web site: 

http://www.emcapp.com. 

About BCCA and MFM: 

BCCA, a subsidiary of the Media Financial Management Association, provides revenue management 
services, including professional development programs and credit reports on national and local media 
advertisers.  More information about BCCA is available at http://www.bccacredit.com. 
Media Financial Management Association (MFM) provides education, networking, information, and 
signature products to meet the diverse needs of financial and business professionals in the media 
industry throughout the U.S. and Canada. More information about MFM is available on its Web site: 
http://www.mediafinance.org. 

### 


